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The vast majority of business executives media messaging

(89%) are prepared to pay more for quality prod- .
; Digital camera/ Ed'tof

ucts, according to Ipsos Mendelsohn. Nearly camcorder 66% Melanie Shreffler

two thirds (63%) say advertising plays a part in
influencing what they buy, and 87% like to con-
sider all options before making a decision. Four
in 10 (40%) are usually the first among their
friends and colleagues to try new products and
services, and 62% say it’s important to them per-
sonally to keep up with technology.

The Internet is their most common source of
information to keep them up-to-date at work
(65%) and for helping them in life outside the
office (46%). Only 9% believe that the best jour-
nalists are found online. Rather, they most com-
monly believe that national newspaper writers
are the best (30%).

More than half (54%) have bought a product
after seeing an ad online, compared to those
who saw an ad on TV (42%), in a magazine
(34%), in a local newspaper (26%), or in a nation-
al newspaper (12%). [BUSINESS/INDUSTRY, MARKET-
ING]

SOURCE: “Business Elite USA,” Ipsos Mendelsohn, Hugh
White, VP, 1700 Broadway, 15th Fl., New York, NY 10019; 646-

364-7573; hugh.white@ipsos-na.com; www.ipsos-na.com.
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